
Digital Communications



Another Tool in the Toolkit
Community Relations Teams

Non profits faith based organizations companiesNon-profits, faith-based organizations, companies, 
associations

Email distribution listsEmail distribution lists

Paper inserts

Handheld fans in churchHandheld fans in church

Electronic billboards
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Another Tool in the Toolkit
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Digital Comms Tools We Use
Full website (www.fema.gov) & Mobile website (m.fema.gov)

Blog (blog.fema.gov)g ( g g )

Disaster Pages

WidgetsWidgets

Facebook

TwitterTwitter

YouTube

Mobile AppMobile App

Text messages

Presenter’s Name          June 17, 2003 4



Widgets
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How We Use Social Media
2 way conversation with the public

Share information & answer questionsShare information & answer questions

Point people in the right direction

Write messages for each platform

Provide content in the message itself
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How We Use Social Media
Steady State (normal operations)

Facebook & Twitter: 1 3 messagesFacebook & Twitter: 1-3 messages
(includes a daily safety tip)

Blog: dailyBlog: daily

Hurricane Irene Response

Facebook: average of 8 posts a dayFacebook: average of 8 posts a day

Twitter: average 15 posts a day

& 2Blog & mobile site: every 2 to 4 hours
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What We Heard
Joplin Tornadoes

Too many unsolicited donationsToo many unsolicited donations

Hurricane Irene

Announcements of Congressional events

Issues with pet shelter needs
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What We Sayy

Facebook exampleFacebook example
Follow the NOAA NWS 
National Hurricane 
Center Facebook page and 
get updates online at 
www.hurricanes.gov or on 
your phone 
at http://hurricanes.gov/mobile. 

If you’re on Twitter, follow 
@NHC_Atlantic
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Facebook Welcome Page
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Making Mobile a Focus
Facebook & Twitter are already optimized for smartphones 

http://m facebook com/femahttp://m.facebook.com/fema

http://mobile.twitter.com/fema

The public can signup to receive text messages updates when 
you publish a message.

Twitter Fast Follow featureTwitter Fast Follow feature

Text Follow FEMA to 40404

C 0 0Text Follow CraigatFEMA to 40404
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Smartphone App
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Mobile Site (m.fema.gov)
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Text Messages
Monthly Preparedness Tips

To signup text: PREPARE to 43362 (4FEMA)To signup, text: PREPARE to 43362 (4FEMA)

To unsubscribe, text: STOP to 43362 (4FEMA)

Search for open Disaster Recovery Center and Shelters

Text DRC and your Zip Code to 43362 (4FEMA)

Example, text: DRC 23093 to 43362 (4FEMA)

Text SHELTER and your Zip Code to 43362 (4FEMA)

Presenter’s Name          June 17, 2003 14




